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Study Shows Why Americans Are Paying Too Much For Sugar

High Prices Have a Negative Impact on Manufacturers, Consumers, and Workers
Washington, DC - May 9, 2007 - A white paper released today by the Sweetener Users Association (SUA) takes a close look at several serious misconceptions about the price of sugar in the United States. The study goes on to explain the negative impact of artificially high prices on the American economy and the urgent need for reform of the sugar price support program.
According to the study conducted for the SUA by the consulting firm Promar International, American sugar prices are higher than they otherwise would be largely because of a government sugar program that protects domestic producers from more efficient foreign competitors, making the wholesale and retail price of sugar in the United States five to ten cents per pound more than it needs to be and higher than in most other countries. 
“Despite what supporters of the status quo would have you believe, American food and beverage manufacturers who use sugar suffered from the sharp price spikes and supply disruptions that followed the devastating 2005 hurricanes,” said Tom Earley, an economist with Promar who contributed to the study. “Sugar prices remained unusually high for more than a year, averaging over 35 cents per pound,” Earley added.
According to the study, the artificially high price of domestic sugar also hurts the nation’s economy by driving good American jobs overseas where manufacturers can buy sugar at the much lower world price and then export sugar-containing products to the United States. As a result, sugar-using industries in the United States have lost more than 70,000 jobs since 1997.

SUA represents confectioners, bakers, cereal manufacturers, beverage makers and dairy food companies that use sugar, as well as trade associations for these industries. SUA members support a healthy domestic sugar-producing and sugar-processing industry that can deliver an ample supply to refiners, industrial users, and consumers, but SUA believes sugar policy should support producer incomes without distorting the market. 
The full white paper titled “The True Story About US Sugar Prices" is available at www.sweetenerusers.org.
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