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Sweetener Users, Public Interest and Consumer Groups Ask Congress to Fix Sugar Program, Not Make It Worse

Washington, D.C. – June 25, 2007 –  Sweetener users, public interest and consumer groups today urged Congress to reject proposals that would increase the cost of sugar price supports to consumers, workers, businesses and other agricultural producers.  

In a letter sent to members of the House Agriculture Committee, companies and trade associations advocating sugar program reform warned that proposals to increase the sugar loan rate would only encourage production increases in both the United States and Mexico while forcing the government to buy even more surplus sugar at a cost to taxpayers of $4 billion over the next ten years. 

Additionally, a loan rate increase would cost American consumers as much as $3 billion in higher prices for products made with sugar. A loan rate increase would also accelerate the relocation of American food and beverage industry jobs to foreign countries where manufacturers can buy sugar at the world price, about half of what it costs in the United States. 

The group also warned that a proposal to divert surplus sugar to ethanol production would force the government to buy even more sugar from American producers and then sell it at a loss to ethanol plants, with taxpayers picking up the difference.

Finally, the letter warned Agriculture Committee members that new sugar subsidies, especially higher loan rates, would be considered an “amber box” trade distortion under World Trade Organization rules, leaving less room in the amber box for price support programs that currently benefit dairy, grain, cotton, and oilseed producers.
“The 2007 farm bill gives Congress an opportunity to reform this country’s increasingly expensive and unworkable sugar program. Increasing loan rates and subsidizing ethanol production from sugar would only take us in the opposite direction,” the letter stated. 

Signers of the letter include American Beverage Association, Grocery Manufacturers/Food Products Association, International Dairy Foods Association, National Confectioners Association among other associations, groups and companies. 
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